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I. 2019 Forest Grove Economic Development 

Commission Summary  

 

The 15-member Forest Grove Economic Development Commission is comprised of 

members from the public and private sector. It was established in 2007 with a purpose 

to advise and make recommendations to City Council on economic development policy 

and issues that support local economic growth and prosperity. The FGEDC meets 

monthly except in August. 

2019 highlights: 

 Completed and recommended the Economic Development Strategic Plan for 

approval by the City Council. The Plan consolidated 19 previous goals into 7 goals; 

added equity elements; and contains performance metrics to determine success 

and progress. The plan was adopted by City Council on August 12, 2019. 

 

 Completed By-law revision to meet revised City guidelines 

 

 

 Prepared economic development marketing plan and budget  

 

 

 Discussed Entrepreneurship and Innovation strategies 

 

 

 Presentations and Discussion: 

 Forest Grove Tourism Program  

 Forest Grove Transportation & Public Works Projects 

 Oregon Technology & Business Center (OTBC) –Beaverton  

 Metro-funded Employment Site Readiness Tool Kit Program 

 Committee for Community Involvement 

 Prospective Small Businesses for EDC Board membership  

 

 

  



II. Annual Forest Grove Indicators  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  



IIIA. Strategic Plan –General Measurements  

 

 A. Number of Jobs Created:  

 

 
 
 
B. Number of Business Leads (companies considering locating to 
Forest Grove):  
 
2018: 19 leads 

2019: 30 leads 

 

  



C. Number of Marketing Impressions:  

OPB Radio and Digital  

CITY OF FOREST GROVE DATES AD CLICKS AD IMPRESSIONS 

OPB DIGITAL AD  11/4/19 – 1/19/20 266 3,170, 832 

OPB & KMHD RADIO 

SPONSOR ADS – 80 spots 

11/4 – 12/15 & 

1/6 – 19/20 

n/a 784,000 

 TOTAL 266 3,954,832 

 

Travel Oregon Print and Digital  

CITY OF FOREST GROVE DATES AD CLICKS/CLICK-

THROUGH RATES 

AD IMPRESSIONS 

/READERS 

Annual Guide  2019 Annual  
 

300,000 

Outdoor Niche 
E-News Letter 

March , 2019 281 
2.2% 

12,780 

Culinary Niche E-
Newsletter 

April 2019 366 
3.9% 

9,396 

Your Story/3-day Itinerary 
Traveloregon.com 

August 9, 2018- 
August 8, 2019  

Average time spent: 
4 min 12sec 

5,294 

Your Story/3-day Itinerary 
Traveloregon.com BONUS 

August 9, 2019 – 
March 19, 2020 

Average time spent: 
6 min 25sec 

1,117 

Your Story/3-day Itinerary 
Facebook Promotion  

August 2018-August 
2019 

Likes, shares, 
comments: 1,133 

Total Reach: 88,742 

Paid Reach: 50,488 

      Organic Reach: 

38,255 

 TOTAL 
 

417,329 

 

Oregon Business Magazine Print and Digital  

CITY OF FOREST 
GROVE 

DATES TOTAL 
READERSHIP 

PORTLAND 
METRO 
CIRCULATION  

MONTHLY 
UNIQUE 
WEB VISITORS 

Brand Story Print and 
digital on website 

July/August 
Issue 

60,000  13,222 88,000 

 



Portland Relocation Guide Print and Digital  

CITY OF FOREST GROVE DATES TOTAL 2019 
MAGAZINES 

PORTLAND 
PAGE 
VIEWS   

2019 ANNUAL  
UNIQUE 
WEB VISITORS 

Two-Page Ad spread in 
Magazine and on 
website plus blogs  

Winter/Spring 
2019. 
Summer/Fall 
2019. Plus 12 
months on 
website 

20,000 
Magazines 
requested 

121,462 69,392 

 

City of Forest Grove Website 
 
9,620 views of economic development pages in 2019 with 8,143 unique users. Average 
time on page was 2 minutes 39 seconds. 

 

D. Number of Businesses Provided Assistance  

2019:  31 businesses assisted including 17 in downtown, 11 traded sector 
manufacturing and 3 commercial-other. This number does not include leads.  

 

E. Number of Businesses Accessing Workforce Services:  

      I-Match Job Posting Program: 36 
      First Source Hiring Agreement: 8 
      On-The-Job-Training Grant: 0, program not funded in 2019  

 

 

 

  



IIIB.  Strategic Plan –Specific Goal Measurements  

 

GOAL 1: SUPPORT INDUSTRIAL AND COMMERCIAL BUSINESS  
             GROWTH AND RETENTION 

 

Number of Enterprise Zone Applications  

Enterprise Zone Year  New Applications  On-going Projects  

2019 0 9 
2018 3 6 

 

Total Square Footage: Industrial  

 

 

  



Total Square Footage: Commercial  

 

 Industrial Square Footage Vacant and Rate 



Commercial Square Footage Vacant and Rate 

 

GOAL 2: EXPAND OPPORTUNITIES FOR ENTRENEURSHIP AND  
              INNOVATION 
 

 Status of Entrepreneurship and Innovation Opportunities  

In 2019, research was commenced to determine potential assets and elements 

towards building a robust entrepreneurship and innovation ecosystem in the 

Forest Grove/Western Washington County area. Eight areas including the 

proposed centerpiece, Clean Water Services Innovation Center, were identified.  

1. Clean Water Services –TTM Building: CWS Innovation Center 

 Partnership Programs w/Pacific University. Innovation Labs: 

 -applied technology to remove phosphorus; recycled water uses, crop treatment 

 -applied technology to comply with state and federal regulations  

 -innovative/advanced technologies for wastewater and stormwater treatment 

 Incubation/Accelerator Labs for Environmental Tech;  Water Quality Lab 

 International Wastewater/Stormwater Conferences and Best Practices Training- 

Total training packages w/lodging and meals; Headworks at FG Treatment 



Center; field testing lab; shipping containers. Other: Mobile trailer treatment 

system, Beer brew. 

2. Pacific University: Berglund Center/Center for a Sustainable Society  

 Makerspace- Pacific University Library, Inspired Ideas Competition  

3. Oregon Technology Business Center, Beaverton  

 Virtual Incubation Program; Oregon Start up Challenge Seed Fund” Start Up 411 

4. Chehalem Valley Innovation Accelerator, Newberg 

 Technical Assistance  

5. PCC Small Business Development Center 

 Business Training & Counseling  

6. Venture Catalyst, Washington County  

 OEN Start-UP Training Program; TIE Bootcamp: PUB Talks 

7. Certified Kitchen, Adelante Mujeres, Forest Grove  

 Shared kitchen space for entrepreneurs and new programs on as needed basis. 

8. HillHUB, Hillsboro 

 Shared office space available for day, weekly and long-term use 

 

GOAL 3: SUPPORT SMALL BUSINESS DEVELOPMENT AND  
              RETENTION 
 
Number of Marketlink Market Analysis Reports Completed 

               2019: 3 Marketlink reports were completed for Forest Grove small businesses. 
               Marketlink is a marketing research analysis and marketing report.  
 

Number of Business Program Applications Competed  

            2018: 12 
            2019: 13 
 
            Applications were for Business Incentive Program, Enterprise Zone, MarketLink,     
            Storefront Improvement Program, CEP, Travel Oregon and Washington County  
            Visitors Association. 
 

  



GOAL 4: ASSIST IN THE DEVELOPMENT OF A PROPOSEROUS  
              DOWNTOWN 
 
Number of Storefront Facades Program Projects Completed 
 

    2018 Completed: 5 
              2019 Completed: 5 
 

Number of net new businesses in downtown. 

               2019: 7 net new businesses. 12 opened, 5 closed. 

Reach Decision on Main Street Program 

In 2019 the following steps were taken which led to the approval of Forest 

Grove as an Exploring Main Street Community in early 2020. Oregon Main 

Street Program is part of the National Main Street Center. It is a 

comprehensive approach to historic commercial revitalization and enhanced 

strategies to sustain downtown prosperity. 

 Met with Forest Grove-Cornelius Chamber of Commerce, City Club of 

Forest Grove and individual downtown businesses and organizations for 

dialogue and feedback on a possible Main Street Program. 

 Presentation to City Council. Received direction to proceed with 

application. 

 In December, 2019, completed draft application for submittal to the State 

Historic Preservation Office (SHPO) Main Street Program. Approved by 

state SHPO in early 2020 at the ‘Exploring Downtown’ level. 

 

GOAL 5: EXPAND THE ECONOMIC IMPACT OF TOURISM 

 

Increase Transit Lodging Tax Revenues Per Year 

   2018 calendar year:  Total Lodging Tax Revenue: $533,359.  
Share to Forest Grove: $228,192 

 
            2019 calendar year:  Total Lodging Tax Revenue: $548,534.  

Share to Forest Grove: $234,000 
 
            Percent Increase Year over Year: 2.5% 
 
 



 

GOAL 6: FOSTER A COMPETITIVE BUSINESS CLIMATE THAT      
              SUPPORTS ECONOMIC GROWTH 
 
 Retail Power Price Benchmarked against Providers in Region                                 

 

 

 

 

 

 

 

 

 

Retail Power Price Benchmarked against Providers in Region                                 

 

 

 

 

  



Water Price Benchmarked against certain Providers in Region 

 

Number of Broadband Providers in Forest Grove Benchmarked 
against certain communities in region 
 
City of Hillsboro: 13 
City of Beaverton: 5 
City of Tigard:  5 
City of Forest Grove: 3   Comcast, Frontier, Allstream  
 

 
GOAL 7: EXPAND PARTNERSHIP, OUTREACH AND EQUITY  
              EFFORTS  
 

Completion of Equity Research Study Identifying Barriers for 

Latino Small Business. 

Adelante Mujeres received a grant to study barriers and challenges that Latino 

entrepreneurs and small businesses may face. The City of Forest Grove 

contributed funding to the report. In 2019 City staff and leaders participated in 



interviews and provided feedback to the report researchers. The equity study, 

report and action plan is expected to be completed in winter 2020 and a 

presentation to the EDC in the spring of 2020. The report will produce actions 

and future baseline measures for the City Economic Development Strategic Plan.  

Assure Minority Representation on Forest Grove EDC 

The Forest Grove EDC requires at least one Latino board representative. That 

person is currently Vice-Chair of the EDC.            

Number of Minority or Economically Disadvantaged Persons/ 

Businesses Assisted. 

In 2019, it was estimated that we assisted 11 MBE/WBE’s (Minority, Woman, & 
Disabled owned socially disadvantaged business enterprises). 

 

Number of Regional. State or Local Organizations Partnered/ 

Participated In 

2019: 12 organizations  
International Economic Development Council-IEDC (National) 

 Oregon Economic Development Association-OEDA (statewide) 
 Business Oregon (statewide) 
  Greater Portland Inc.-GPI (Portland metro region) plus 
  -Small Cities Subcommittee 
  -Wash-Mult. Economic Development District  
 Micro Enterprise Services of Oregon –MESO (Portland metro region  

Columbia-Pacific Economic Development District –Col-Pac (regional) 
 Washington County Economic Development Practitioners (county)  

Westside Economic Alliance-WEA (county) 
Forest Grove/Cornelius Chamber of Commerce (local) 

 City Club of Forest Grove (local) 
 Adelante Mujeres (local/subregional) 

Forest Grove Economic Development Commission –FGEDC (local)  



Washington County  

Small Business Recovery Centers 

 

Core Skill Requirements of Recovery Center Staff 

 Understanding of covid-19 business resources available. Requires familiarity of 

the following comprehensive websites: 

 Business Oregon Small Business Navigator 

http://www.oregon4biz.com/Coronavirus-Information/ 

 OEDA Covid 19 Resources https://oeda.biz/assisting-communities-

businesses-with-coronavirus-impact/ 

 Oregon Health Authority https://govstatus.egov.com/OR-OHA-

COVID-19 

 Greater Portland Inc https://greaterportlandinc.com/covid-business-

resources 

 Contacts: Specific Names, phone number and email of Recovery Center contacts 

and affiliated resource providers. OR others to contact if recovery center staff do 

not know the answer such as a contact in each City. Could be passed on to local 

economic development staff 

 Financial Program: Banks still offering PPP, local and county grant/loan 

programs. Knowledge of Business Oregon and other nonbank business 

loan/grant providers 

 Business Counselling: Work closely with SBDC, SCORE, Adelante Mujeres and 

others offering business counseling. Make referrals and appointment where 

possible. 

 PPE equipment: Identify PPE resources such as Business Oregon connector and 

anything the county may stand up or provide. If there is anything the Recovery 

Centers are able to stock up on –insuring products get to business via pickup 

delivery or local community intermediaries. 

 Meeting Oregon Health Authority Guidelines. Provide videos, county emergency 

center  or other technical assistance or experts to help answer business 

questions on covid-19 health and safety requirements   

 Knowledge of contacts and referrals to those that need help in Spanish or other 

languages with high Washington County populations 

 For walk ins –basic materials, OHA posters and guidelines, list of PPE banks, 

SBA Covid programs, etc, etc,  

https://oeda.biz/assisting-communities-businesses-with-coronavirus-impact/
https://oeda.biz/assisting-communities-businesses-with-coronavirus-impact/
https://govstatus.egov.com/OR-OHA-COVID-19
https://govstatus.egov.com/OR-OHA-COVID-19
https://greaterportlandinc.com/covid-business-resources
https://greaterportlandinc.com/covid-business-resources


Washington County Business Recovery Center Requirements 

 

The following brief is an outline of mandatory requirements for a local organization to be 

funded to host and operate a Washington County business recovery center. Each center 

will provide services to all interested Washington County businesses. The centers will act 

as a coordinated system between each location and various community partners.  There 

are no specifically defined service areas associated with each center location; instead, the 

services in each center will be tailored to the specific needs of affected businesses, to be 

acknowledged in the contract between the County and each sponsoring organization.  

 

Overview: A county-sponsored business recovery center is intended to serve as a “one-

stop” location for local businesses to access resources to mitigate COVID-19 impacts and 

re-entry to economic participation in accordance with re-opening guidelines of the State 

of Oregon.  As noted, each BRC will be distinct in the services it provides, but the 

following are some of the palette of services that a BRC might include: 

 

 Performing intake evaluation/viability assessment, and identifying ways to 
address challenges in re-opening – a path forward. Triage 

 Accessing resources that businesses don’t know how to find 
 Connecting businesses to partners with particular expertise or resources – 

such as SBDC, SCORE, Local Ec dev agencies, GPI, Biz Oregon, SBA, CBOs 
 Identify and assistance in accessing funding resources – PPP, SBA, Local 

sources, Conventional financing, CDFIs, non covid-related government grants 
 Financial counseling – what is the right funding source for a particular 

business? 
 Advocacy – for individual businesses and at the policy level 
 Case management – follow up. 
 Assistance in procuring PPE at affordable cost 
 Verifying credibility of resources; regularly update website 
 Education – training videos and print material on re-opening. Bring in 

industry experts for select industries – restaurants, retail, lodging. 
 

Requirements: 

 

1.) Independent entrance. 

Entrance to a business recovery center must be single-source and independent. 

Communal, shared-office spaces are ineligible for consideration. 

2.) Individual Space 

A dedicated, private space must be available. The intent of this space is to provide 

private or confidential case-management for interested businesses. This space will 

also serve various community partners to have a dedicated space to provide 

specialized or tailored for interested businesses. 

3.) Adequate Staffing 

Adequate staffing must be available during primary business hours (Monday-

Friday, 8 am – 5 pm). Adequate staffing implies that staffing is available to 

accommodate the requirements of the business recovery center and the ability to 



coordinate business inquiry and community partner management in addition to the 

organization’s routine or organization-specific roles and responsibilities. 

4.) Dedicated Business Resource Service Personnel 

A dedicated staff person shall be assigned to business recovery efforts. This 

individual(s) shall be tasked with assisting businesses in navigating business 

reopening plans, business financial resource assistance, and be familiar with local, 

county, regional, state and federal rules and regulations regarding small business 

and COVID-19 mitigation efforts. If county funding is required to implement this, 

the organization will provide a detail plan on how those services will be provided 

with county funding. Engagement can occur virtually or in-person. In-person 

services must comply with Washington County and the State of Oregon Phased 

Reopening Rules 

5.) Legal registered organization 

An organization must be registered in the capacity in which they operate. Proof of 

registration will be required. Registration can included a certificate from the 

Oregon Secretary of State, the Internal Revenue Service, etc. 

6.) Office Amenity Access 

An organization must provide necessary office amenities for the Business 

Resource Center. Amenities must include dedicated meeting room space, 

computers, Internet, copiers and printers, ADA-accessible bathrooms and 

entrances, utilities, and locked office doors. 

7.) Translation Services 

The organization must have access to or be able to provide translation services for 

English and Spanish. It is highly encouraged to have additional translation 

services for additional demographics.  

8.) Marketing & Branding 

All centers will coordinate with the County, each other, and other Chambers and 

CBOs in Washington County in marketing their services, to reach out to as many 

businesses as possible, regardless of any given business’ affiliation with any 

particular Chamber or CBO.  The centers will utilize materials incorporating 

standard branding of the Washington County Business Recovery Center. Use of 

additional organization and municipal logos are encouraged as a 

subsponsor/partner. 

9.) Payment Schedule/Reporting 

The County shall provide an initial payment representing half of its funding for 

any given BRC, no later than 6-15-20.  The organization shall provide a brief 

report by 8-31-20, describing activities that have taken place up to that point – 

number of businesses served, services provided, partners engaged, and other 

information that the organization may choose to provide.  This information will 

be used to determine the effectiveness of the organization in delivering services.  

Depending on its review of the Report, the County may opt to work with the 

organization to modify the operations so as to optimize the benefits of the BRC to 

its constituent businesses.  Remaining payment of County funding of BRC shall 

be provided to the organization no later than 9-15-20.  As required under the 

CARES Act, funding will only cover those activities taking place by 12-30-20. 
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RESOURCES RECURSOS CONTACT

CONTACT
There are four Washington County Business Recovery Centers to serve you on the recovery path for your business. Contact us
today for a free consultation.

Se cuenta con cuatro Centros de Recuperación de Empresas del Condado de Washington para servirles en el camino de
recuperación de sus negocios. Pónganse en contacto con nosotros hoy para una consulta gratuita.

Beaverton
12600 SW Crescent St.
Suite 160
Beaverton, OR 97005
503-644-0123

Email

Directions

Forest Grove
2030 Main St.
Suite A
Forest Grove, OR 97116
503-992-0078

Email

Directions

Hillsboro
5193 NE Elam Young Pkwy
Suite A
Hillsboro, OR 97124
503-648-1102 

Email

Directions

Tualatin
8101 SW Nyberg St.
Suite 102
Tualatin, OR 97062
503-692-0780

Email

Directions

Beaverton
12600 SW Crescent St.
Suite 160
Beaverton, OR 97005
503-644-0123

Forest Grove
2030 Main St.
Suite A
Forest Grove, OR 97116
503-992-0078

Hillsboro
5193 NE Elam Young Pkwy
Suite A
Hillsboro, OR 97124
503-648-1102 

Tualatin
8101 SW Nyberg St.
Suite 102
Tualatin, OR 97062
503-692-0780

© 2020 by
Washington
County Business
Recovery Centers

https://www.businessrecoverycenters.org/
https://www.businessrecoverycenters.org/resources
https://www.businessrecoverycenters.org/recursos
https://www.businessrecoverycenters.org/contact
tel:503-644-0123
mailto:BRCBeaverton@beaverton.org
https://goo.gl/maps/uBGdngKLh45iDbQV8
tel:503-992-0078
mailto:BRCForestGrove@adelantemujeres.org
https://goo.gl/maps/1hgLwqTSq856pJbp8
tel:503-648-1102
mailto:BRCHillsboro@HillChamber.org
https://goo.gl/maps/aUcsXFXJ8h7NhaY77
tel:503-648-1102
mailto:BRCTualatin@tualatinchamber.com
https://goo.gl/maps/v4kg9ytozkUj9dp18
https://www.facebook.com/WashingtonCountyBRC/
tel:503-644-0123
tel:503-992-0078
tel:503-648-1102
tel:503-692-0780


Washington County 
Economic Indicators 
May 2020 (April Data) QUALITYINFO.ORG 

Graph of the Month: Compared With Early 2020, Consumer 
Spending is Down 29 Percent in Washington County  
Opportunity Insights, Economic Tracker—Consumer Spending May 2020 

Unemployment Rate 
April 2000 to April 2020, Seasonally Adjusted 
Local Area Unemployment Statistics 

Have questions? Want to subscribe? Contact me! 
Brandon Schrader, Workforce Analyst 

Washington County’s unemployment rate reached 12 percent as 
it jumped from April 2019 by 8.7 percentage points. The number 
of unemployed reached 38,000 which is far greater than the 
Great Recession high of 29,950. While dire, Washington Coun-
ty’s unemployment rate is below both Oregon’s which stands at 
14.2 percent and Portland’s at 14.0 percent. 
 

Monthly employment declined by 9 percent for Washington 
County. While every sector is reeling from COVID-19, leisure and 
hospitality lost 47 percent of its employment. Over 27,000 jobs 
were lost in the last month which erased five years of job gains. 
 

Consumer spending supports business and will play a vital role in 
restarting the economy. Unfortunately, spending has declined 
across the country. Compared with the Pre-COVID-19 economy, 
consumer spending is down 25 percent  in Oregon and 29 per-
cent for Washington County. While spending is still down, this is 
up from a low in mid-April of 38 percent. 
 

Every Industry Saw a Drop in Employment 
March 2020 to April 2020, percentage change 
Current Employment Estimates 

(503) 360 - 2421 
Brandon.W.Schrader@oregon.gov 

Unemployment Rates in Washington County Cities 
April 2020, Not Seasonally Adjusted 
Local Area Unemployment Statistics 

Total Employment: 
277,100 
Employment Change: 
-27,200 
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(Baseline: Early 2020) 
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COFFEE SHOPS & BAKERIES 
BJ’s Co� ee Company
Ballad Town Square 
2834 Paci� c Ave 
Open for dine in 
503-357-0969 
bjsco� eeco.com
7am-3pm Mon-Sat 

Black Rock Co� ee 
3650 Paci� c Ave Unit 105
Possibly dine in later in June
https://br.co� ee
Drive thru only 
Regular Hours 

Kafe
1832 Paci� c Ave Unit A
Open for dine in 
503-372-6250
www.drinkkafe.com 
Regular Hours 

La Panadera Bakery 
2420 19th Ave
Take out only
503-995-1021 
Regular Hours 

Slow Rise Bakehouse
1910 Main Street  Ste C
Take out only 
503-746-3034
www.slowrisebakehouse.com 
9am-1pm Wed-Sat

Starbucks (Inside Safeway)
2836 Paci� c Ave
503-359-8700 
www.starbucks.com 
Regular Hours 

Telvet
1928 Cedar Street 
Open for dine in 
971-801-0990
7am-7pm  Mon-Sat. 8-5pm Sun 
 
Forest Grove Co� ee Co
1821 Main Street 
360-980-3239
fgco� eeco.square.site
www.fgco� eeco.com/ 
Mon. thru Sat.  8-3:30; Sun. 9-2

DELIS, SANDWICHES, SUBS
Boxers Pub & Grub
1919 Paci� c Ave 
Open for dine in 
503-716-8555
www.boxerspng.com
9am-9pm daily 

Safeway Deli
2836 Paci� c Ave
503-359-8700
www.safeway.com
Regular Hours 

Phils “500” Subs
Ballad Towne Square
2834 Paci� c Ave 
Open for dine in 
503-359-1500
www.phils1500.com 
11am-8pm daily except
Sunday  11am-7pm 

Subway Sandwiches & Salads
4419 Paci� c Ave
Takeout & Drive thru only 
503-359-4478
www.subway.com 
8am-10pm daily  

FROZEN TREATS
The Pink Spoon
3650 Paci� c Ave, 103B
Take out only 
503-992-1919
www.talech.com/biz/ordering/617952/THE-
PINK-SPOON-FOREST-GROVE-OR#/menu
Order online, by phone or in person.                
12 noon-10pm

FAST FOOD 
Jack in the Box
3206 Paci� c Ave
Drive thru 
503-359-5346
Regular Hours 

McDonalds
3315 Paci� c Ave
Drive thru 
503-352-9076 
Regular Hours 

Scottie’s Drive-In 
1702 Paci� c Ave
Take out and outside seating on site
503-357-6898 
scottiesdrivein.com
Regular Hours 

Taco Bell
4477 Paci� c Ave
Drive thru 
503-357-4848 
Regular Hours 

AMERICAN
Black Dog Bar & Grill 
2835 19th Ave
Open for dine in 
503-352-5976
www.blackdogfg.com 
11am-9pm Sun -Thurs; 11am-10pm Fri-Sat 

Cornerstone Pub & Grill
2307 Paci� c Ave
Open for dine in 
503-357-4742 
Regular Hours 

Diversity Café
2104 Main Street
Open for dine in 
503-746-6093
www.diversitycandc.com 
8am-8pm Daily

Old Town Vault
Restaurant & Pub
2004 Main Street
Open for dine in 
503-372-5241
www.oldtownvault.com 
4-10 pm Wed-Sun 

Maridon’s Café
Ballad Town Square
3012H Paci� c Ave
Open for dine in 
503-359-3513
7am 2 pm Tues-Sun 
 
McMenamins Grand Loge
3505 Paci� c Ave
Open for dine in 
Ironworks Grill, Pats Corner
 & Doctors O�  ce
503-992-3425
https://d2660z551umiy9.cloudfront.net/
� les/Menus/GrandLodge/IGtakeout.pdf
Open daily 8am -10pm

OutaZablue Café
57625 NW Wilson River Hwy
Take out only 
503-357-2900
www.outazablue.com 
3-9 pm Thurs-Sun 

Prime Time Restaurant 
4450 Paci� c Ave 
Open for dine in 
503-357-3684
www.primetimefg.com 
10am-9pm Mon-Fri. 8am-9pm Sat-Sun 
 
NEW AMERICAN
Bites Restaurant 
2014 Main Street
Open for dine in 5:30-9pm, 
takeout anytime 
503-746-6812
bitesrestaurant.com 
11am-9pm daily 
European 

EUROPEAN
Bella Donna’s Bistro & Patisserie
2007 21st Ave
Open for dine in 
503-430-1622
www.belladonnasbistro.com
Wed 9:30 am-2 pm. Thurs-Sun 
 9:30am-8pm rotating weekly dinner 
menu.

MEXICAN
El Gordito Feliz
3012 Paci� c Ave
Take out only
503-430-1930 
Regular Hours 

La Estrella Tacos
2432 19th Ave
Open for dine in 
503-359-1920 
Regular Hours 

La Sierra Mexican Restaurant 
2331 Paci� c Ave
Open for dine in 
503-992-8980 
www.sierramexicanrestaurant.com
11am-10pm daily  

Supermercado La Montana; 
1905 Mtn View Ln, Suite 100
Take out only
503-357-0404 
Regular Hours 

Taqueria Corona 
2009 Main Street 
Open for dine in 
503-359-8471 
Regular Hours 

HAWAIIAN 
Kama ‘aina
1910 Main Street
Open for dine in 
503-430-0465
www.kamaainacfoh.com
Sun -Thurs 11-8pm 
Fri-Sat 11am-9pm

Migets Hawaiian Island Grill 
1914 21st Ave
Outside seating onsite
 and takeout
(503) 888-5311
www.migetsislandgrill.com 
Regular Hours 

JAPANESE/SUSHI
Hirameki F.G. Sushi
1905 Birch Street
Take out only 
503-357-0754
Regular Hours

Ninja Bowl Teriyaki 
Ballad Town Square
3012 Paci� c Ave
Open for dine in 
503-746-7100 
Regular Hours 

CHINESE/ASIAN 
Jade Green Palace
3018 Paci� c Ave
Open for dine in 
503-992-8889
www.jadegreenpalace.com
Limited Hours. Call for schedule

New Chinese Cuisine 
1932 21st Ave
Take out only 
503-359-1383 
www.newchinesemenu.com/  
Regular Hours 

Mandarin China Restaurant 
2338 Paci� c Ave
Take out only
503-357-1820
Regular Hours 

Bu� et Dynasty
2834 #E Paci� c Ave
Open for dine in 
503-430-7144
11am-9pm daily 

THAI
Pac Thai Cuisine 
1923 Paci� c Ave 
Take out only
503-992-1800
www.pac-thai.com/
Regular Hours 

PIZZA
Domino’s Pizza
2635 Paci� c Ave
503-992-7722 
www.dominos.com 
Regular Hours 

Godfather’s Pizza 
Ballad Town Square
2834 Paci� c Ave
Open for dine in 
503-359-5405
godfathers.com/home
Regular Hours 

Papa Murphy’s Take & Bake Pizza
3330 Paci� c Ave
503-357-2108
https://order.papamurphys.com/menu/
papa-murphys-paci� c-2
Regular Hours 

Pizza Hut 
2323 Paci� c Ave
503-357-3368
www.pizzahut.com 
Regular Hours 

Pizza Schmizza
2042 Paci� c Ave
Takeout and delivery only
503-359-5320
schmizza.com
Regular Hours

WINE, BARS & BREWERIES
Ridgewalker Brewery & Pub
1921 21st Street 
Open for dine in and 
outdoor seating 
503-747-0271 
www.ridgewalkerbrewing.com 

Urban Decanter Wine Bar & Small Plates
2030 Main Street
Open for dine in 
503-359-7678
www.urbandecanter.com 
4-8 pm Tues-Sat

Sake One
820 Elm Street
Targeted opening for June 26
503-357-7056 
www.sakeone.com 
Thurs, Fri, Sat Only. Make Appt � rst.
 

Dauntless Wine Tasting Room
2003 Main Street
Open for wine tasting and 
purchase 
971-517-5004
dauntlesswine.com
Call, text, email or  place orders thru 
website for curbside pickup, delivery or to 
be shipped.
Wed 4-8pm, Thurs/Fri 4-7pm, Sat 3-6pm

Growler Garage 
1837 Paci� c Ave 
Open for dine in and 
outside seating 
503-372-5648
www.thegrowlergarage.com
11-7 pm daily

Waltz Brewing 
1900 A Street
Take out only
503-896-6057
www.waltzbrewing.com 
Tues-Sat 3-7 pm

Kaiser Brewing Co
503-412-9628
kaiserbrewingco.com
5 - 8 pm Mon, Wed, Fri
2 - 9 pm Sat, or by appt

Plum Hill Vineyard
6497/6505 SW Old Hwy 47 
Gaston, OR 97119
Take out only
503-359-4706
www.plumhillwine.com
Gift shop is open 
11am-5pm Mon-Sat.; Noon-5pm Sun. 
Curbside pick up and delivery.

FOOD CARTS
Forest Grove Sandwich Shop
1821 Main Street
503-985-6662
www.fgsandwichshop.com
M-W 11am-3pm; Thurs-Fri - 8am -3pm; 
Sat - 11am-5pm 

Bamen Ramen
2024 19th Ave 
https://bamen-ramen.square.site/
https://www.facebook.com/pg/bamen.
ramen/menu/?p_ref=pa
Mon-Sat 11:30am-7pm 

Sues Steak Tacos 
1930 Main Street 
503-971-7654
Mon-Sat  11am -8pm 

H & H BBQ
2420 19th Ave
971-329-1514
TUES-SAT 12 noon-7pm

Taqueria Miranda
3675 Paci� c Ave
971-386-6195
MON-SAT11am-9pm

SHOP LOCAL AND Help Save Our Forest Grove Businesses
These Restaurants and Beverage Locations are Now Open for Dine-In or Carry Out and Delivery

Menus can be found on business websites or Yelp. For other businesses, call ahead and/or make an appointmen as each business is setting up an arrangement best for them.
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